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Criteria Description Portion
- Do you have proprietary technology, or a market-ready
. product/solution?
Product/Solution | _ How much have you invested to learn about your
based on . . 25%
Technology competitors in the US.?
Product - Have you had a chance to test your product/solution in the
and/or real market? If so, how?
M - Does your product have potential in the U.S. market you are
Readiness botentia targeting?
otentia . L.
- Does your current product/service offer any competitive advantages?
Market and Y " P v ey comp antad 25%
Team - Is your team willing to learn and, if necessary, adapt its
product/solution for the U.S. market?
- Does your CEO have passion and vision for the U.S. market?
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- Are you willing to learn about, understand, and succeed in
the U.S. market?

- Are you willing to expand your business in the U.S. and if
the opportunity arises, consider exiting your company in the
usz?

- Did your product/service address the current market as intended?
- Is your team's goal aligned with targeting the U.S. market?

Market &
Business
Comprehension

25%

US Market
Readiness

;ea:"l, | - Are you ready to adapt and evolve based on what you learn
N(Iaacrkr:!: oSgtréte through this program? 25%
AIIiancé W\ Do you have specific short-term and long-term goals for

international markets?
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