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Criteria Description Portion
- Does the company have a working product or PoC?
1 Product / PoC - Is there a version ready for demo in English? 20%
Readiness - Are there PoC or commercial deployment cases in
Korea or overseas?
Team Capability & |~ Does the team clearly demonstrate willingness to learn
5 | Execution for U.S. market entry? . . . 15%
. - Are they open to adapting their solution to U.S.
Willingness customer/market needs?
- Is the target customer or segment in the U.S. clearly
identified?
3 | US. Market Fit - Has the company.presented é concrete Go-to-Market 15%
strategy or execution plan tailored to the US. market?
- Were specific customer contact points in the U.S.
mentioned?
- Is the product or service Digital Health related
4 Digital Health technology? 15%
Domain Relevance |- Is Digital Health a core element of the technology or
business model?
- Is the company appropriately positioned within the
Seed to Series A stage?
5 Investment Stage & | - Is the business model and monetization strategy 10%
Business Viability realistic?
- Are the 2025-2026 revenue projections feasible and
credible?
6 Total Revenue - How much total revenue did the company generate in 10%
(2024, 2025 YTD) 2024 and 2025 YTD?
Direct Participation | - Will the participant who joins the program be a key
7 | of CEO in the decision-maker (CEO or Co-founder)? (Yes or No) 15%
Program
Total 100%
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