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Nvidia, IBM, GE, Apple, Sony, Logitech, Microsoft, ServiceNow, GM, Discover Card,
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Scoring Table
Category Evaluation Criteria Total
(0: poor fit ~ 5: excellent fit)
- Stage & Timing Fit 0 1 2 3 4 5 5
Foundational Fit - Market Opportunity & Urgency 0 1 2 3 4 5 5
- Strategic Fit with Program Goals 0 1 2 3 4 5 5
- English Proficiency & Cultural Readiness 0 1 2 3 4 5 5
- Leadership Experience & Strength 0 1 2 3 4 5 5
Leadership & | . ierhip Commitment O 1 2 3 4 5 5
Team
- Team Dynamic 0 1 2 3 4 5 5
- Founder’s Coachability 0 1 2 3 4 5 5
- Traction & Proof Points 0 1 2 3 4 5 5
- Unique Value or Differentiation 0 1 2 3 4 5 5
Global Potential
- Speed to Win (Execution Readiness) 0 1 2 3 4 5 5
- Investor Deck Quality 0 1 2 3 4 5 5
- Peer & Expert Feedback 0 1 2 3 4 5 5
Ecosystem
Validation - Network Leverage 0 1 2 3 4 5 5
Grand Total 70




